SECOND AMENDMENT 10 TYHE 1I0WA STATE UNIVERSITY
ALUMNI ASSOCIATION AFFINITY AGREEMENT

Exhibit #1 (the “Addendurn™ are enered ingo as of this_ 9 _ day of Yune 1999, (the "Second
Addendum Effective Date™) among MBNA AMERICA BANK, N.A., a national banking
4$80Ciation having its principal place of business in Wilmington, Delaware ("MBNA Americs™),
IOWA STATE UNIVERSITY ALUMNI ASSOCIATION, having its principal place of buginess
in Ames, Towa ("ISUAA™ and IOWA STATE UNIVERSITY DEPARTMENT OF ATHLETICS
(“ISUDA™) for themselves, and their respectivé suceessors and assigns.

WHEREAS, ISUAA and MBNA Ameérica mutally desire to add ISUDA a3 4 party 1o the
Agreement and ISUDA desires to be added 2s 4 party 10 the Agresment solely for the purpose of
providing the sponsorship Opportnities deseribed in Exhibit #] ; 7

: NOW, THEREFORE in considération of the mutyal Covenanis and agreement cOnEainsd
heréin, ISUAA and MBNA America agree that the Affinity Agreement shall be amended ig
followss: _ ‘ '

-1 The above recitals are incorporatéd herein and deemed g part of this Addendum,
Capitalized terms used but not otherwise hertin defined are used as defined in the Affinity
2. ISUDA agrees 1o () exclusively endorse the Program at the Towa State University Athlerig
events and permit MBNA. America to marker thé Program at Towa State University athletic évenrs:
2nd (i) provide MBNA America with all of the marketing opportunities and items listed on Exhibit
#1, free Of charge during the term of the Affinity A¢recment.




IN WITNESS WHERECF, esch party hereto, by its representative, has duly executed this
Addendum as of the date first above writien, and such party and jts TCpresentative warrant that
stch representative is duly authorized to execite and deliver this Addendum for and on behal? of

such party.

TOWA STATE UNIVERSITY ' MBNA AMERICA BANK, N.A. .
ALUMNI ASSOCIATION

By: w M"”"’ By: gﬁé @2[,., -Qﬁ

Name: \—Tamfs H,Hapsm Name: U’Jwé@wmm

.\ '
. Title: E\(ECLL'{’T‘/‘Q DJYQC{_W/ Tine: 551/'/’ o
Date: Junt 347/, (997 Date: iTﬂé 13: 7%3
IOWA STATE UNIVERSITY

DEPARTMENT OF ATHLETICS

By: plll/k)\_ : \) -
Name: Cbg{‘_&ij A . BFD:)}NG—F:&.D o

Title: 7553’0:579(_1 JGr‘MJ.:L, Dih«:l'\_
Date: \O'\Mgf\! 1444




EXHIBIT #1

A DIRECT MAIL AND TELEMARKE‘TB\TG

1. ISUDA shall provide MBNA Ameérica (spon MBNA America’s request) with copies of _
updated and current lists containing names, postal addresses and, when available, telephone

by zip codes or other reasonably selected tuembership characteristics and shal! be in 4 formar
designated by MBNA America

2. ISUDA hereby permits MBNA America 10 market the Program by mail and telephond 1o
individuals contained on the Athletics Mailing Lists. MBNA America shall not sefl Or rént the
Arthletics Mailing Lists 1o third parties. MBNA America shall have the sole right 1o designate
individuals on these Athletics Mailing Lists to whoi applications and material will not be gent.
ISUDA shall not include on the Athletics Mailing List those Constituents who have notified
ISUAA of their desire not 10 receive soficitations by telephone or direct mail from ISUDA or third

endorsenmént by ISUDA.

3. ISUDA will promptly provide to MBNA America, in writing, the names and postal
addresses and when available telephone mumbers, of those Constituents who have notified ISUDA
that they do not want 10 receive credit card solicitations from ISUAA or third parties, MBNA
America will use its then currenr procedures 10 place such members on its Customer Master

Suppression List.

B. DIRECT PROMOTIONS

1. ISUDA shall permit MBNA America to ¢onduct direct promotion campaigns for thé
‘Program at the following Iowa State University arhletic events:
- 2 all men’s and women’s regular se4son home baskerball games during the term of thic
Agreement; ’ :
b. all regular season home foorball games during the term of this Agreemenr; and
& any other Iowa State University resular season athietic event of MBNA Ameérica’s

choice, s0long as ISUDA is notifiad by MBNA America of when it desires 1o conduct
a direct promotion event at least three Wweeks prior to the event.




2. When conducting direct promotion campaigns, MBNA America may have up 10 1 (2)
- $eparate direct promotion locations for each athleric event {each a “Location™). Each Location

shall be at 2 prominent location within the Athlete faedlity holding the event and will be mutaally
agreed upon by MBNA America and ISUDA

3. At each Location, MBNA America shall nge one 8” x 4° bootvtable or kiosk and havé no
more than five (5) MBNA America people Or representatives per Location. ISUDA shall distribiate
employee passes to all MBNA America People and representatives. To the extent that they are
mformed of the event’s standard rules and regulations, MBNA America agrees that all MBNA
America people and representatives will Follow such rules and regulations when using the employes
passes. ISUDA shall provide MBNA America with one (1) parking pass, for every four {4)
MBNA. America representatives scheduled to Work, 10 a parking lot area that is within cloge
proximity to the Location,

4, The booths/tables must be set up at least thirty (30) minutes prior 10 the Sates opaning for
the athletic event and must be dismantled within one (1) bour following conclusion of the athleric

event.

5. ISUDA shall provide a minimum of three (3) message board amouncements per game or
event, the timing of which will be mutually agread 16 by the parties and the content of which will be
determined by MBNA America, and approved by ISUDA, which approval shall not ba
unreasonably withheld or delayed.

6. MBNA America agrees that the Locations will be Operated in & manner that is consistent
with its prior marketing campaigns and that MBNA America people and representatives witl
remain near the Locations. ' 7

7. ISUDA agrees that it will supply MBNA America with secure storage Space near or in the
applicable athletic facility at 4 location mutually determined between MBNA America and ISUDA
The storage space allotted 1o MBNA America must be réasonably accessible 1o the representarives
of MBNA. America.

C. EXCLUSIVITY

During the term of the Affinity Agreement, MBNA America shall be the exclusive solicitor &F
credit card and charge card products and services af each Towa State University athletic event.
ISUDA (3) shall not provide to others any information about any current or potential Athletic
Mailing Lists in relation 10 or for Promotng any credit card and charge card products of A0y entiry
other than MBNA America; and (i) agrees that it will not sell. rent or o ise make available or
accessible or allow others 1o sell, rent or make available or accessible any Athletics Mailing Lists
in relation to or for promoting any credit card and ¢harge card products offered by an entity Other

than MBNA America




